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Olive Canada Network Appoints
Nathalie Boucher as Director of Sales and Marketing, Quebec

MontrZal, Friday September 14th, 2007. - Simon Jennings, General Manager, Olive Canada Network
(www.olivecanadanetwork.com), announced today the appointment of Nathalie Boucher to the position
of Director of Sales and Marketing, Quebec, Olive Canada Network. Nathalie will oversee the sales
operation of the Montreal office, and replaces Benoit Chiasson, who is leaving the company to pursue
other projects.

In her new role, Boucher will be responsible for the management and development of new and existing
clients in Quebec, the expansion of the portfolio of francophone sites in Olive Canada Network, as well as
the management of the Quebec sales office.

C Nathalie Boucher® expertise in and knowledge of online advertising is well known throughout the
industry , E says Simon Jennings. C She has had an extremely impressive and successful career to date
and we look forward to having her contribute to the very ambitious goals we have set for Olive Canada
Network. E

Nathalie Boucher most recently occupied the position of Director of Sales, Eastern Canada, for Sympatico
/ MSN. She has a Bachelors of Business Administration from HEC Montreal, and has dedicated the last 10
years of her career to the area of online advertising. Most notably, she has worked with Bell Actimedia
and Sympatico-Lycos Inc, as well as Sympatico.ca. Nathalie Boucher is also the Chairman of the Quebec
Board of the Interactive Advertising Bureau of Canada.

Nathalie Boucher will begin working with Olive Canada Network on Monday September 24th, 2007.

About Olive Canada Network Bwww.olivecanadanetwork.com

Olive Canada Network is one of Canada@® leading online advertising networks and has the ability to reach over 12
million unique Canadian visitors monthly* on its network of top-tier sites. Olive Canada Network offers Canadian
media buyers a one-stop shop for highly-engaged online Canadian audiences across premium Canadian and U.S.
content channels, including iVillage.com, CNET.com, ArtistDirect.com, thestar.com, LiveDeal.ca, toronto.com,
cyberpresse.ca and tetesaclaques.tv. *Source: ComScore Media Matrix B July 2007

Olive Brand Response, an Olive Canada Network product, offers advertisers the opportunity to run performance-
related campaigns on over 2000 Canadian and U.S. websites.

Olive Canada Network is a partnership between Torstar Digital, a division of Metroland Media Group Ltd. and Gesca
Digital, a division of Gesca Ltd.
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