: méedia

Wanted:
Dynamic, self-motivated, unflappable internet enthusiast, with a passion for
building partnerships and teams, and a knack for driving revenue

Hiring only the best and the brightest,
Olive Media is one of Canada’s leading sales organizations representing some of the top online brands in

market as well as offering one of the most reputable direct response solutions in Canada. If you have what it

takes to help drive our business to even greater success, we want you!
Position available: Ad Trafficker

Olive Brand Response, an Olive Media product, offers advertisers the opportunity to run
performance-related campaigns on over 2000 Canadian and U.S. websites.

If you are an individual that consistently exceeds expectations, forward your resume to

careers@olivemedia.ca

In this role you will be responsible for trafficking performance-based online advertising
campaigns through our adserving platform, Yield Manager. You will work directly with several
sales executives, focusing on ensuring campaign objectives are exceeded.

= Work collaboratively with Sales, Account Management and clients to coordinate ad
trafficking for Olive Brand Response

» Booking, scheduling and launching all online ad campaigns, (including registering agency,
setting up required filters, booking paid and house campaigns and loading creative for these
campaigns) on our online ad management system, YIELD MANAGER

= Generating campaign performance reports for accounting and billing purposes and aiding in
the resolution of any billing discrepancies that may arise as a result of campaign delivery
issues

» Aiding the sales organization by communicating directly with clients, agencies and partners
as necessary to co-ordinate all aspects of their ad booking including creative placement,
progress reports, etc.

» Coordinating creative testing and implementation for all campaigns by collaborating with
clients, technical teams, editorial, creative, marketing and sales as necessary. Monitoring
campaign performances to ensure contract fulfillment and managing campaign adjustments
as necessary

»= Troubleshoot delivery issues and/or technical issues




= Respond promptly to sales enquiries, and follow up to ensure that complete information has
been received

= Run inventory availability and determine current market values

» Ensure that campaigns are live based on requested launch date

» Analyze campaign objectives vs. performance data, and identify strategies for maximizing
campaign ROI

* Provide clients with reporting login and/or reports as requested

» Contact advertisers regarding campaign optimization, growth strategies and opportunities in
collaboration with the sales team

= Monitor run rates to ensure full delivery against contracted impressions, and proactively
recommend solutions to AM’s when under-delivery is imminent

* Run final reports at conclusion of campaigns

= Minimum of 2 years working as an online advertising trafficker

= Experience with direct response (performance based) trafficking a benefit

» Working knowledge of Yield Manager preferred. At a minimum some working knowledge of
ad management systems such as OAS, DoubleClick, AdTech and other third party ad serving
technologies

= Excellent written & verbal communication

» Proactive, organized and solutions focused

= Customer Service oriented

= Possess a strong sense of urgency

»= A University or College graduate

» Upbeat, energetic, “can-do” attitude

*= An enthusiastic contributor with a passion for excellence

» Mature, honest, hard working with a sense of humour

» Fearless, driven yet patient

» A believer in Internet media, where it is today and where it is going

www.olivemedia.ca

Olive Media is one of Canada’s leading online advertising networks and has the ability to reach
17.1 million unique Canadian visitors monthly on its network of top-tier sites. Olive Media offers
Canadian media buyers a one-stop shop for highly-engaged online Canadian audiences across
premium Canadian and U.S. content channels, including CNET.com, ArtistDirect.com,
thestar.com, toronto.com, cyberpresse.ca and tetesaclaques.tv. Olive Brand Response, an Olive
Media product, offers advertisers the opportunity to run performance-related campaigns on
over 2000 Canadian and U.S. websites. Olive Media is a partnership between Torstar Digital and
Gesca Digital.

http://www.torstardigital.com
Torstar Digital’s mission is to deliver technology and strategic leadership to its online-
only properties, create winning online businesses that can leverage Torstar Corporation's
wealth of media assets and assist in online enabling of Torstar Corporation's existing
portfolio of print businesses. Torstar’s current portfolio of leading digital properties




includes thestar.com, toronto.com, workopolis.com, Olive Media and a variety of
regional sites.

Gesca Digital and its subsidiaries, operate several Internet sites (cyberpresse.ca,
LaPresseAffaires.com, Technaute.com, MonToit.ca and MonVolant.ca) also own an interest in
Olive Media, fifty percent interest in Workopolis, Canada’s leading provider of Internet recruiting
and job search solutions. Gesca Digital is a division of Gesca Ltd, a media group and a wholly
owned subsidiary of Power Corporation of Canada (TSE: POW).

Also please visit Torstar Digital on ~ Facebook




